
EMERGING INDUSTRIES MANAGEMENT TECHNOLOGY

â€œEmerging industriesâ€•: report on the methodology for their classification, on most based on new products,
services, technologies or ideas, which are in early . Establishment and management of a â€œEuropean Cluster
Cooperation Forumâ€•.

Compare Investment Accounts. Emerging Industry Defined An emerging industry is an industry which is at its
early stage of development. This creates hurdles in getting a regular and adequate supply of raw materials.
Strategy Options in Emerging Industries Several strategy options are available to entrepreneurs in the
emerging industry; A low-cost strategy is viable to discourage potential competitors to enter into the industry.
The owners of the technology usually do not allow others to use it. Modern biotechnology was first used by
Karoly Ereky , a Hungarian architectural engineer in , when he began to convert raw materials into more
useful products. Investing in an emerging industry is a high risk-reward proposition. Ignoring such barriers
and lured by visions of fabulous success. Examples of an Emerging Industry The world in the mids knew the
internet as an emerging industry. Barriers to entry in an emerging industry can be relatively high because of
the level of expertise required to compete in the new field. And, then we would explore the strategy-making
challenges in the emerging industry, be followed by identification of possible strategies to pursue in the
emerging industry for success. Thus, many potential customers defer their purchase until the quality improves.
This happens due to the immature stage of the industry. Updated Feb 27, What is an Emerging Industry An
emerging industry is a group of companies in a line of business formed around a new product or idea that is in
the early stages of development. Additionally, the EU has raised its target of having 32 percent of its total
energy use being green power by â€” after pressure from the UK, France, Spain and Italy. Global tech
company Samsung has committed to using only renewable power by in the US, Europe and China.
Differentiation strategy may be adopted based on technological or product superiority. Proprietary technology
dominates the industry. Virtual reality is not just used for entertainment purposes: it is used by the military, in
sport as a training aid and even in mental health to help patients deal with past trauma and severe phobias.
Again, only a select few companies with the financial resources and intellectual property are thus far
dominating the nascent fields. These are as follows: Doubts exist about the functioning, growth, and size of
the market. As a result, financially and professionally strong companies may enter into the industry if there is
a high growth prospect. They will raise money if they can , hire key personnel, and secure the services of
influential advisors. From biotechnology to artificial intelligence, we count down five of the fastest growing
industries. Also, marketing expenses will be high because the product or service is largely unknown and
unproven, so companies in an emerging industry must convince both investors and consumers that the product
or service will be valuable. Managers cannot make useful projections of sales and profits due to lack of
historical data. Entry into the emerging industry is relatively easy. Before we proceed toward identifying the
strategic challenges in an emerging industry, let us define it first.


