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With all of these available resources, we expect to find information that properly inform the student
population to understand how media affects body image. Through this project we plan to survey college aged
women, age , about the way they view themselves and how the media has influenced these perceptions.
Brown, Amy and Helga Dittmar. Our group was intrigued by the relationship between women and advertising.
The subjects were chosen from a Midwestern, middle class background, and were fourth, sixth, and eighth
graders. This could lead to a decrease in one's overall well-being. The research findings pointed to the same
idea that women were greatly affected by these advertisements. To find research, there will be ten scholarly
sources along with a mix of popular sources ranging from news articles to television shows. Regarding these
sources, we hope to eventually reach the point of working together to create a coherent and synthesized
controversy analysis paper. The results were that in sixth and eight graders self evaluation caused a more
negative body perception especially after the self evaluation priming, whereas the self enhancement had no
significant effect. I will have to figure it out when I am further into my research. Since the boom of the s, the
advertising industry has tried to convince people why they need to purchase the newest product on the market.
It has been found that although the females are more likely to get affected by the media, but males are also
getting affected by it due to body dissatisfaction and perceived pressures Bardone-Cone et. Mills and Hogue
published their findings in the journal Body Image. Family type 2. Through our research we plan on
investigating the thought process of women with different advertisements and their perceptions about
themselves. The aim of this research is to create a model that explains this growing body image occurring in
young males. There is also a focus in the article on younger teens, this can be utilized in the research because
it provides information about what possible influences our participants have already encountered in their lives.
Cusumano, Dale L. Moreover, there has been a wealth of research that has explored the effects of mass media
on body image perceptions in females, very few have investigated the extent of the effect of mass media on
body image perceptions in young males specifically in university students, particularly in a developing
country like Pakistan.. Botelho, Greg, and Melissa Abbey. Although it focuses on women with eating
disorders, the documentary film also touches on the issue of body image. Conceptualization Body Image 1.
They were primed to look at the ads in one of five ways as part of: self evaluation, self improvement, and self
enhancement 1 finding ways she is prettier than the model , self enhancement 2 discount beauty of the models
and no priming at all. These show the plausibility of a correlation between the changes in social media and
beliefs of aesthetic and physical perfection. Cable News Network. In relation to celebrity culture, our youth,
and bodily trends Research Proposal With a growing concern of body image, cosmetic modifications have
been increasingly popular whether it be breast implants, liposuction, or even piercings or tattoos. Through
thorough research of a variety of investigative journals, we plan to illustrate the relationship between
advertisements and women's body image. One such experiment that was conducted by Gayle R. Very much
like Bessenoff, we are interested in how advertisements affect the self-esteem of a woman. Furthermore, since
our group is a bit on the larger side we have to each strive to get a fair amount of work done in this project.
Since women today are constantly comparing themselves to these super thin models, it is no wonder that
eating disorders and low self- esteem in women are at an all time high. Furthermore, we want to 6 investigate
into where women look for these images and when they started looking for these images. Those in the first
group logged into Facebook and Instagram for 5 minutes or more and were asked to find one peer of roughly
the same age whom they "explicitly considered more attractive" than themselves. Skin color 5. The girls in the
experiment were shown ads from teen magazines. Graphs or charts: I may or may not use graphs or charts.
Most notably, advertising dictates what to eat, what to wear, where to go and who to be seen with. Ultimately,
it reveals the extent that many people go in order to reach aesthetic perfection in terms of body image. Our
study wants to focus on the college women and how their personalities and daily activities are influenced by
these media ideals.


