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The loans are generally for duration of five to seven years with housing loans granted for a longer duration of
15 years card is another rapidly growing sub-segment of this product group. Though banks are investing
heavily in technology, they are not able to exploit the same to the full extent. Related ancillary services
include credit cards, or depository services. They utilize many advertising tactics and strategies to achieve
their new customer goals. It had gotten funds from a combination of short-term borrowing in the capital
markets and securitized notes. This often includes broadcast television and radio advertising, print and
magazine advertising, and public relations efforts to sponsor national and local events. The products are
consumer-oriented like offering a car loan, home loan facility, financial assistance for purchase of consumer
durables, etc. Retail banks are typically located in areas that are accessible and convenient to service a broad
base of prospective and existing customers. The banks offer two key products: Savings and loans, and
financial services. Websites assist and guide current and prospective customers to branch locations. Northern
Rock has been the fifth largest mortgage lender in the UK. The loan products include: mortgage loans,
personal loans, credit cards and overdraft. The focus is on the customer. Consumer Banking Focus Most retail
banks focus on the needs of consumers versus commercial account holders. To study the various challenges
and opportunities of retail banking in India. Retail banking, also known as consumer banking, is the typical
mass-market banking in which individual customers use local branches of larger commercial banks. One of
the features of retail banking is the non-branch based banking and it has been a feature that made the
depositors vulnerable to withdrawal and added fuel to the fire. Internal Promotions to Cross-Sell Services
Retail banks utilize their internal and external space to promote and cross-sell services. Customers are
attracted towards other financial products like mutual funds etc. New services are promoted as per the order of
the day and brochures and pamphlets are provided to clarify all the details. Despite the constant emphasis on
the fact that banks get into trouble when the depositors rush out to withdraw the funds, Northern Rock had
been in trouble before this particular moment.


